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INTRODUCTION

Every wedding is unique and the results of WED2B's trends report, which was
filled in by thousands of brides in December 2017, certainly, reflect that. The
answers reveal that modern brides clearly know how to manage their budgets,
like to spend plenty of time planning the perfect day and aren’t afraid to ask
for money instead of gifts. Some traditional wedding day elements, such as
sit-down dinners, classic iced wedding cakes and hand-tied bouquets are as
popular as they've ever been. When it comes to how many bridesmaids, four
or fewer is the big winner and finally, when it's all over, most couples hope to
jet off on honeymoon to pure paradise. With over 4,000 respondents, our 2017
report gives an accurate picture of modern day engagements and wedding
planning, revealing what today’s brides want and how they plan the best day
of their lives...

METHODOLOGY

The 2017 WED2B Wedding Trends Report was sent out to UK brides in
December 2017, via email and Facebook. We asked them for all the details

of their wedding planning, from their total wedding budget to what wedding
gift they would like to receive. In response, we received over 4252 completed
surveys and below we’ve collated the results to give you a comprehensive view
of how modern brides plan their big day.




PLANNING

MONEY MATTERS

Setting a budget is one of the biggest tasks a couple have when they start plan-
ning their wedding and the average couple plan to spend between £5,000 and
£10,000 on their celebrations. Just 4% of couples will be spending more than
£20,000 on the big day.

£20,000 + 4 9%
LESS THAN £5000 20%
£10,000 - £20,000 27%

£5,000 -£10,000 49%

WHEN DID YOU GET ENGAGED?

The big moment actually happened a year ago for many of these couples. Only
4% of the brides we spoke to were newly engaged and the majority had been
engaged for over a year.

@ 4% IN THE LAST MONTH

@ 1 5% LESS THAN 6 MONTHS AGO

o
@ 26 A) BETWEEN 6-12 MONTHS AGO

@ 559 oVER A YEAR AGO




AVERAGE ENGAGEMENT LENGTH

Modern couples are happy to wait for that walk down the aisle, often so they
have more time to save up to cover the cost of the wedding. Only 3% of brides

were having a short engagement and the majority were spending between one
and two years planning their big day.

]

i

]

i

]

i

]

i

3%
Less than
6 months

15%

6 months
to a year

48%

1-2 years

34%

2 years +




VENUE PLANNING

LOCATION, LOCATION

After setting a budget the next key decision is location. The vast majority of brides
are planning a wedding in the UK with 12% heading overseas to say their vows.

ABROAD . 12%
S se%

MOST POPULAR WEDDING DATES

UK

Unsurprisingly the most popular time to get married is in the warmer summer
months. Spring is the second most popular season while just 13% of couples are
planning a festive, winter do.
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13% 18% 24% 45%

WINTER AUTUMN SPRING SUMMER

ARRIVING AT THE CEREMONY

Making that big entrance normally happens on foot for happy couples and
most brides were planning to get ready at their venue, which is a great way to
save money. If transport was required then the traditional wedding car was the
most popular option. Relatively few brides were planning to arrive by horse and

carriage.
23 % OTHER
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CAR \

ggRRRsll,EAéE 1% 430 GETTING READY

O AT THE VENUE




STYLE OF VENUE

When we asked brides about their preferred style of wedding venue it was a
close call between hotels, country houses and barn venues.
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20% 23% 26% 31%
BARN COUNTRY HOUSE HOTEL OTHER

INDOORS OR OUT?

The UK is known for its changeable weather, so it's no surprise that 79% of
brides are planning to marry indoors. 21% did say they were going to marry
alfresco but this also includes many of those who were saying their vows
overseas.

OUTDOORS 21%

INDOORS 79%

THE BEST TIME TO GET MARRIED

As you might expect, the middle of the day is couples’ favourite time to get
married and 92% will be getting married between 12pm and 5pm.
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0.5% 2.5% 5% 92%

OTHER LATER THAN 5PM BEFORE 12PM BETWEEN 12-5PM




WHO'S ON THE GUEST LIST?

Over half of the people surveyed were inviting between 50 and 100 friends and
family to share their special day. Only 6% were inviting more than 150 guests.
There are also plenty of brides who are planning something a little more
intimate, with just over 19% inviting fewer than 50 guests.

100-150
2 1 % GUESTS

50 -100 o
GUESTS 54% — 19% LESS THAN

50 GUESTS

60/ MORE THAN
O 150 GUESTS




ENTERTAINMENT

CHOOSING THE ENTERTAINMENT

Plenty of our contemporary couples were planning to add extra elements to
make sure guests had a great time. For example, 50% of brides are planning to
have a photobooth to keep people entertained, 10% will be hiring a magician
and 24% will add some games into the mix.
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MAGICIAN NONE GAMES PHOTOBOOTH

THE WEDDING #HASHTAG

Will you or won't you be sharing the big day on social media? It was very close
but just over half of the brides who completed the WED2B wedding survey will
be having a wedding hashtag.

YES 399%

NO 61%

ARRANGING THE MUSIC

When it comes to music, the majority of couples are booking a DJ while 21% will
go for a live band. Only 3% were planning to book a string quartet.
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3% 13% 21% 63 %

STRING QUARTET OTHER LIVE BAND



THE BIG DAY OUTFITS

BEAUTIFUL BRIDESMAIDS
The average number of bridesmaids is four or less and just 20% of brides are

planning to have five or more. Alternatively, 7% prefer to keep it simple with no
bridesmaids whatsoever.
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7% 20% 75%

NONE FIVE OR MORE FOUR OR LESS




MAKE-UP AND ACCESSORIES

CHOOSING A BOUQUET

When it comes to flowers, the classic hand-tied bouquet is the most popular,
with 53% of brides choosing to carry one down the aisle.
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15% 12% 20% 53%
OTHER POSY ROUND HAND TIED

THE PERFECT SHOES

46% of brides will be wearing classic ivory shoes although 20% are breaking
with tradition and going for something more colourful. While 1% will be wearing
wedding wellies!

WELLIES 1 %

COLOURED SHOES 20%

OTHER 33%

TRADITIONAL IVORY 46%




BRIDAL MAKE-UP

Most brides will hire a professional make-up artist to get their bridal beauty
look just right.The rest are either choosing to do it themselves or asking a family

member to help out.
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4% 11% 14% 71%

OTHER FAMILY YOURSELF MAKE UP ARTIST

BIG DAY HAIRSTYLES

Of all the wedding hairstyles, an up-do is the most popular look for brides, while
braids were the least popular, with only 4% wearing their hair this way.

0/ HALF UP,
/39 O HALF DOWN
ur-00 41 %
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Loose waves 17 %

3% BRrAIDS

Also, the clear favourites when it comes to hair accessories are hair combs and
pins, which were being worn by the majority of brides. Classic tiaras are also
popular while 10% will be leaving their hair unadorned.

10% 10%

NONE HALO

55%

COMB/PINS




DECOR AND DETAILS

THE THEME FOR THE DAY
The most popular decor for last year was other and rustic, with most brides
choosing their theme for their reception. Vintage themes were slightly less

popular at just 19%, overtaken by a preference for a little sparkle and
glamour instead.
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VINTAGE SPARKLE RUSTIC OTHER

THE WEDDING BREAKFAST

Despite the growing popularity of food stalls and sharing plates, most couples
will still be going for the classic sit-down meal for their wedding breakfast.
Buffets were the second most popular option with other styles.

OTHER 5%\ 2 % TAKEAWAY

surreT 24 %
\69

% SIT DOWN MEAL

THE DRESS REHEARSAL

One tradition that seems to be less popular with UK brides is the rehearsal
dinner, a meal for friends and family that’s usually held the night before the
wedding. Only 12% of brides said they would be following this American trend.

YES 12%

88 %




THE WEDDING RINGS

Lots of couples are looking for good value when buying their wedding bands,
with most spending less than £500. Just 11% of the couples surveyed will be

spending more than £1,000.

41% 48 %

£500 - LESS
£1,000 THAN
ﬁﬂ 0 11%

£1,000 +

THE DRINKS RECEPTION

A glass of fizz is the most popular choice for celebrating at the drinks reception,
with 34% serving Champagne after the ceremony. Other options included mixing
your bubbles with orange juice to make a Bucks Fizz or serving cocktails or
cocktails instead.

1 8% BUCKS FIzZ
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cockTaits 1 6%

329, OTHER

CHAMPAGNE34%/




POST WEDDING

DREAM HONEYMOON DESTINATIONS
And, once the celebrating is over, we asked brides where they would love to go

on their honeymoon. A beach paradise was the outright winner, with 65% dream-
ing of white sand and clear, blue sea. 15% have a taste for adventure.
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2% 11% 15% 65%

CITY BREAK OTHER ADVENTURE BEACH
HOLIDAY PARADISE

THE GIFT LIST

And, finally, we asked what types of gifts couples would prefer to receive. The
overwhelming answer was money, showing that modern couples aren’t afraid
to ask for cash to put towards something special. Gifts for the home and
personalised gifts were also popular, however only 1% said they would like to
receive gifts of food or drinks.

Foop & DRINK | 1 %

PERSONALSED o
GIFTS 11%
GIFTS FOR o
THE HOME 10%

MONETRY GIFT 7 8%




SUPPLIER DIRECTORY

The WED2B wedding suppliers directory showcases the finest wedding
suppliers in the bridal industry, bringing you local quality suppliers that
can help bring your wedding vision to life. Everything from transport and
photographers to florists, cake makers and entertainers.




